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Abstract

In today’s digital age, both partnerships and digital transformation are essential for effective
collaboration among organizations. This leads to an important question: Does the digital
transformation of a company impact its partnerships with other firms? While some studies
suggest that digital transformation enhances partnerships, others indicate that it may impede
them. Consequently, the relationship between digital transformation and partnership remains
ambiguous. This study aims to enhance the existing literature by addressing the question: Does
digital transformation foster stronger partnerships? If so, in what ways does it influence these
relationships? Acknowledging that time is a vital factor in establishing and nurturing
partnerships between buyers and suppliers, this investigation gathers data from firms listed in
the 2005 Taiwan Center-Satellite Production Systems. Questionnaires were distributed to 518
respondents who were willing to participate in our data collection during the initial outreach.
Following a series of follow-up efforts, we received 115 valid questionnaires. The empirical
results indicate that digital transformation has a positive impact on the strength of partnerships.
Furthermore, digital servitization and the integration of IT systems with suppliers serve as

positive mediators in the relationship between digital transformation and partnership.
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