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Abstract

According to various data sources, Taiwan's internet penetration rate has exceeded 90%,
making the internet an indispensable part of daily life, particularly in the financial sector. To
enhance efficiency and reduce costs, banks have increasingly established online transaction
platforms. However, privacy and security continue to be primary obstacles to business
expansion. Research has shown that brand equity in online banking helps increase public
awareness of financial service brands. Nevertheless, studies examining the relationship between
user experience and brand equity are limited. Based on 333 valid samples, this study employs
structural equation modeling to test four hypotheses. Results indicate that privacy does not
significantly impact brand trust, whereas security has a significant effect on brand trust.
Furthermore, brand trust significantly influences brand equity. Lastly, user experience with
online banking does not significantly moderate the relationship between brand trust and brand

equity.
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