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Abstract

Since the COVID-19 pandemic outbreak at the end of 2019, the combination of AloT has
driven zero-contact economy with health supplement online shopping networks. This article
uses the Heckman Selection Model to analysis the motive of consumer shopping behavior
factors in 2020 including the number of purchases made online, average expenditure per
purchase, and the overall consumption throughout the year. Also, making a prediction on the
potential purchasing power on who have no online shopping experience before. The empirical
results show that : (1) the influencing factors affect online shopping behavior by gender and
product category. (2) key factors that affect online shopping decision including online
shopping behavior, online channel selection, willingness to pay, and by consumer basic
information factors such as age, occupation, income, marital status, and product category. (3)
This article found that the participants who have not shop online, have the potential buying
power to shop online of 1.887 times purchase per year, with an average of shopping amount of
$ 1,795, and an average annual total consumption of § 3,754. We also found that their potential

purchasing power was significantly less than existing online shopping consumers group.
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