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Abstract

This paper investigates the impact of corporate social responsibility (CSR) on corporate
financial performance (CFP) and corporate reputation, and examines whether the firm’s
reputation plays a mediating role between CSR and CFP. Based on the bootstrapping procedure
and the partial least squares structural equation model (PLS-SEM), this study finds CSR can
improve CFP and the firm's reputation. The results confirmed that CSR can enhancing CFP, and

firm’s reputation has mediating effect in the process of CSR on CFP.
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