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Abstract

With the environment changing, a promising circumstance to start a business in Taiwan
results from privatization of industries and deregulation on companies from governments.
Research regarding firm growth in the past put much emphasis on analysis of large
enterprises, while the discussion over how micro-business grows and develops is rather
little. This research would be focusing on the starter of micro-business, using
entrepreneurship to develop various strategies for growth in different phases so as to not
only run and maintain a business. Also, by using Narrative Inquiry, people learn about
experiences and backgrounds of business starters, and the influence that entrepreneurship
such as capability of marketing and financing possess over the growth of micro-business.
By interpreting a successful case form Pubu, we found that starters of micro-business

focus on capability of marketing and financing helps entrepreneurial success.
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