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Abstract

Continued technological innovations have brought along the rapid development of camera
drones. These products are becoming increasingly affordable and accessible to the general
consumer who wishes to engage in aerial photography. This research investigates the various
factors involved in a consumer's decision process of purchasing camera drones. First, five
dimensions and twenty-one factors related to the purchase of drones are identified through
literature review. Consumers are divided into those considering such a purchase and those
who already made the purchase, but no significant difference in factors is found between the
two groups. Combining the two groups, the ranking of the five dimensions in descending
importance is given by: processor, camera, cost, service and marketing. The four most
important factors are image resolution/pixel, price, maintenance cost and battery life, in that
order. Lastly, recommendations to relevant firms and government agencies for the effective
development of the camera drone industry are suggested.
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