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Abstract

As the form of corporate self-regulation awareness for business rises, business strategies have
changed. As social enterprises lack for-profit activities, it is difficult to achieve sustainable
development, as compared to profit-making businesses. Loyalty is an important determinant
of relationship quality and service quality; therefore, in order to create customer loyalty,
companies are committed to the establishment of long-term relationships with customers.
The customer's practice regarding the welfare of others and the altruistic attributions of the
enterprise have influence on customer loyalty. This study aims to explore how altruism,
altruistic attribution, service quality, and relationship quality affect the loyalty of customers.
A questionnaire survey is conducted, with responses given on a 7-point Likert scale. There
are a total of 402 questionnaires distributed, and 358 responses are collected, resulting in a
valid response rate of 89%. The causal relationship of path analysis is found using the
structural equation model. The empirical results show that the charitable activities of social
enterprises can convey their social ideas and enhance the desire of customers to help others.
Second, through strengthening staff etiquette training, enterprises can effectively enhance
customer satisfaction and trust in the enterprise. When customers have trust and satisfaction
with a service, it is easy to have continued consumption behavior. Therefore, to achieve the
goal of sustainable development of social enterprises, through altruism, altruistic attribution,
service quality, and relationship quality, enterprises can maintain the loyalty of customers
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