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Abstract

The major purpose of the current work is to elucidate the relationships
among core self- evaluation, entrepreneurial motivation and entrepreneurial
intensions for the new generation. The subjects included those who were
born during 1960s-1970s and had work experience less than five years. This
study used convenience sampling method to distribute 410 questionnaires
and retrieved 261 valid questionnaires, representing 63.7% valid response
rate. Results of data analyses supported the three hypotheses developed by
this study. This study found that the entrepreneurial motivation was
significantly related to entrepreneurial intensions, of which pull motivation
was positively related to entrepreneurial intensions. Core self- evaluation
was significantly related to with entrepreneurial intensions, but the
interaction of entrepreneurial motivation and core self-evaluation did not
show significant relationship with entrepreneurial intensions.
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