S| EFEAFFTREZEAARLTRE 2P —NUFPHAE ST EH L
= ERP (PR G E Rk )
Péi“éﬁ?((r‘ RS EFEEE ML)
B2 o (P hFgagmyaligE L)
T FIEAaT A PFEZ IR R - pERPa Ty T rpd
GEFEAERFL? E G L BA P VEFET O E AT AR S
Pl i i LFADHY 0 LEFL S E %g$mwg,ﬁi*ﬁ4i
o AR AR ERF R RSITR R~ o 1T E R m\ BAMEAFRR
&%’%%sﬁ&im%#ﬁF@ﬁi”o%mkﬂigw‘ﬂ AR EFEA kR
TEHFFREDEEME - B LEASA FTREL DT 2 ARy ¢ ¥
T TR IR QR I R %%‘b ; Tﬂ—#ﬁﬁéﬁiﬁﬂf_ﬁ cFELEEAA FTIREY
ER L AR SERETAY R ;4' L TR PR 0 B4R 84
TR ERF 2 Fhl B o St > AP Y fﬂF*rMiiiﬁ o R L IR S R
4?%1%@5%%%@0@%?%@6d#»ﬁﬁmg’ipxﬁﬁﬁfﬂsﬁi
L L A
1) »#3% f’ﬂr?%/»\%fr‘*%&ﬁf A FIREYT A G 'U'J\I?%’“'»f#m A
r“ﬁvvwﬂt’ FEM R, o~ TR ERE, - r??’ﬁﬁ BRIFTZ O ng;]aey}g;
preasEtl, ~ T4 #ip?éfﬂﬁ%% Tt AR EE s TEER ks
zx TRIEFE ) o
(2) B FaE \Iﬁﬁ:m PR d FRE P lEs 0 td HERBELREN
7 TP R BLIFTY v U '—&‘Ji“?"}’—iw‘g’bﬁgJ ARG hE & e sk
o~ b THRFEEAY TG LB REARL -
() AFFipl AT RRT 0 AL FTIREY DFHA A o B e
é‘“%?«%.sﬁué«\a‘r%inf PREESLMN BT A TRELES B P A RRE
P A A FoRE S FHF LA J}aﬁ» «H*“ﬁﬁ AR A B ERERE
ERFIMAERP € 2 A A B 2 RN A 80E P FEDIEFRE K
AL RS AP FRET PR
Eﬁ%? ?%‘éy‘&’; F~/@§'i‘&1%\?§ R E s E
Title Human Resource Reputation and Recruiting Effectiveness :High-Tech Industries in Taiwan
Author(s) Chen-Ming Chu, Chi-Wei Chen, Nai-Tai Chu
Abstract | The term reputation has been discussed in the literature to describe a number of factors

related to organizational behavior. External stakeholders routinely rely on the corporate
reputations of firms in making investment decisions, products choices, and career
development. Many researches indicate that firms which establish respective human
resource reputations for employee welfare will enhance their labor market positions, attract
better applicants, and even improve competitive advantages. Therefore, this study attempts
to construct the concept and core dimensions of human resource reputations and clarify their
impacts on recruiting effectiveness. The empirical material is based on questionnaire data
obtained from human resource managers in the top 400 high-tech firms in Taiwan. In
summary, these following findings are found:

(1) According to the results of factor analysis, these eight core dimensions of human
resource reputations are defined as follows: working conditions and labor relation,
empowerment and delegation, vision and innovative culture, incentive compensation,
training and promotion, cross-cultural management, performance appraisal, and employee




privacy.

(2) Although the above-listed dimensions are rated quiet important, “vision and innovative
culture” and “training and promotion” are rated the top two. On the contrary, the lowest
rating is “working conditions and labor relation”.

(3) The effectiveness of recruiting websites will be higher when firms have better human
resource reputations. The correlations between them are significantly positive. In contrast,
human resource reputations have no significant effects on newspaper advertisement, search
firms’ recruiting websites, and campus recruiting.
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