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Abstract

Based on agency theory, we developed the conceptual framework and hypotheses about
the determinants of the MNCs subsidiaries’ autonomy. Empirical evidence derived from
analysis of 33 Taiwanese public firms regarding the degree of the subsidiaries autonomy in
China. The result indicates that the age and performance of the subsidiary have positive
effect on subsidiary’s autonomy. The autonomy of joint venture subsidiary is higher than
wholly own subsidiary. However, three factors — namely, experience, degree of
socialization, degree of interdependence— did not have the significant influence to the
degree of subsidiary’s autonomy. We found that agency theory, though is a useful
foundation for studies of autonomy within MNCs, does not account for the influence of
agency problems on the subsidiary autonomy decision.
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