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Abstract | ADSL and cable modem are two major mainstreams in the broadband service market.

According to the report made by NetValue in Sept. 2000, there were around 96.8%
families in Taiwan who connect Internet using traditional dial-up modem. This study uses
stated preference method to analyze the preferences of traditional dial-up modem users for
developing proper marketing strategies. The results find the attributes that the dial-up
users’ preferences are upload speed, safety, traffic jams and connection fees. This study
also formulas 8 different connection fees strategies and estimated their market shares,
finding that about 20% dial up users have chance to use broadband service.
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