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Abstract

The purpose of this study is to identify the factors influencing the cooperative
learning effects in the Internet. Because human cranial nerve inheres short time
memory function, this function can integrate our thinking and knowledge. In this
study we will use proper hyperlink methods to design the user guide of BOSS. To
explorer the hyperlink effects, we design two types: the simple index and the
complicated one. The research method of this study is the experimental room
research. There are 120 people to be participated for one week, and finally we
select 60 available samples to analysis. The results revealed that information
contents through complicated index technology have positive effects on user
satisfaction. In addition, intensive reading and deep involvement both have

interacting effects with information presentation and user satisfaction.

Key Words

Internet, cooperative learning, hyperlink, information presentation.




